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ruil ORGAN oF SRETISH ADVE NG 


WOMAN laid the tins of paint and distemper 
right down one side of a full-colour spread. It 
was enough to start even a male redecorating. 
No doubt it sent thousands of women down to 
the paint shops. WOMAN editorial is always 
stimulating buying-ideas like this. And it 
attracts the busy constructive type of reader 
who reacts most quickly to advertising—more 
than two million of them weekly—Britain’s 
biggest all-feminine market. 
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ADVERTISER'S WEEKLY 


Research And 
Marketing 


Sip The author of Principles 
of Market Research will not want 


me or anyone else to defend him 


against “Market Research Execu 
tive who reviewed the book 
(November 23) But, without 


entering into arguments on the 
merit of the book I can point 
out that your reviewer leaves him 
self open to “snorts of indigna 
tion of naive remarks 

These are his words The 
most vital research in the distr: 
bution problem to-day is copy 
research Mr. Delens dismisse: 
it in two brief paragraphs and 
yet by not using copy research 
manufacturers to-day are often 
wasting nearly all their selling 
effort.” 

The weight of a manufacturer's 
selling effort is measured by the 
size of his sales budget How 
many manulacturers have a sales 
budget in which advertising (of 
all forms) accounts for more 
than 40 per cent? 

As a check on this I have just 
asked for information from a 
“big” advertiser who has taken 
advantage of shortages to simplify 
his sales organisation by increas 
ing his advertising expend 
and reducing the expenditure 
other forms of selling. He 
me (a) that im his current sale 
budget advertising represents 4° 
per cent, (b) that } i 
times the figure for adver 
would be nearer 30 per cent and 
(c) that the leader in his section 
of industry has never been known 
to allot more than 10 per cent of 
the sales budget to advertising 

1 suggest that market research 
executives who regard copy rr 
search as “the most vital research 
in distribution” are under-rating 
the importance of the research 
function Db bution™ means 
the manageme f 


mt of sales fron 
manufacturer to consumer 


There 


is Opportunity here for the app 


TO THE 


LETTER 


DITOR 


cation of market research prin 
ciples and techniques to bigger 
roblems than advertisement copy 
presents 


D. R. GRIFFITHS, 
Director, L.S.M.A 
Place, W.C.1 


4 Holborn 
Wanted: A Book Of 
Technical Ads. 


Sip idvertising—A Tool of 
Managemen is certainly a good 


title for a booklet designed to ex 
plain the functions and value of 
modern advertising to top man 
agement in industry. Your brief 
résumé of this publication, written 
by M Leshe Gibbes for the 


British Institute of Management, 
succeeded in stimulating interest 
in this broad and of necessity 
somew! elementary exposé 

If, however, as you say, the 
sector n technical advertising 
has be relegated there to a 
place of minor jmportance, I 
suspect that this publication can 
not but fall short of its objective 
1 think we are all agreed that 
managements can be found above 
all in engineering and allied 
industries. Should not, therefore, 


the main impact of any explana- 
tory or puDdlic reiauions Campaign 
for advertising be directed to 
them? 

Here, in my view, lies the core 
of the probiem and the sooner a 
book dealing with this specialised 
aspect of advertising is published, 
the = it will be for all con- 

rned l, for one, shall be 
pleased to help and hear from 
others thinking along similar lines 

G. BELLACK, 
Advertising Manager, 
Cherry-Burrell Lid 
13 Nylands Avenue, 
Kew Gardens, Richmond 


No One ‘Best Way’ 


Sir,—-It was a pleasure to read 
(November 23) the remarks of 
Mr Ww W Bett, of Nelson 
Advertising, under the heading 
You don't always need a U.S. 
Agent.” 

for a long time exporters in 
the U.K. have constantly been 
told that it is essential to use the 
services Of an American agency 
when advertising in the USA 
This has since been amended to 
the services of an American 


POINTS FROM OTHER LETTERS 


-y THE OLD BRIGADE 


was most interested to see 


a name of John Lucifer Sneath 
in your orrespondence columns 
November 30) His name, so 
well known in the old days, is 


probably unknown to most of our 
young advertising men now. Few 
the old brigade” of the 
twenties will forget Sneath’s copy. 
His “Guinness is good for you” 
s stil the finest siogan wi the 
world-L. E. Bailey, R.A.( 
Pall Mall, S.W.1 
EXPLICIT! 
Thousands of unnecessary ap 
plications would never be written 
posted, opened, read and th 
to the W.P.B. if vacancy 
re e explicit and inform 
ve. A vague advertisement 
e reples Two in 
ant details are frequently 
location of the firm 


and = minimum salary offered 


. Jefkins, Llandudno 
UP TO THE MINT 


Lord Camrose hints at lid 
national papers 

Is he going to ask the Mint to 
com a Il4d. piece, so that street 
newsvendors don't go out of 
business?—-R. L., Southport, 


anes. 


LISTEN TO CUSTOMERS 

Mr. Ritson’s comment in your 
last issue that the best advertis 
ng phrases come trom the 
mouths of the customers reminds 
me of a remark overheard from 
one woman to another in a pro- 

cial town some years ago: | 

ways shop at —’s first. In vain 
the advertising manager who 
heard it put it to his directors 
To-day I see a London store uses 
the slogan.-E. L., 


Decemaer 7, 1950 


agency with an English branch 
Any other way was, it is said, 
Various 
against this 
dogmatic assertion and now Mr 
Bett has disproved the theory in 
his own particular case and we 
shall be grateful to him for so 
doing 


certain to bring disaster 
protests were made 


There is surely no one “best 
way” of carrying out advertising 
overseas but a number of “best 
ways.” And is it not better to 
allow the needs of the client and 
his particular problems to dictate 
the method used? 


H. DESCHAMPSNEUFS, 
Manager, Overseas Dept., 
Pritchard, Wood & Partners 


a) 
Only This! 
ir, —I read with surprise Mr 
Notley’s letter (November 30). If 
Il may say so, the example given 
is not well chosen 
The Daily Express is essenti- 
ally a_ tive’ paper not an 
obituary column.” What does 
the man in the street wish to read 
surely, of things with which 
he is in contact he knows of 
the Golden Greetings Telegram 
that is news to him The fact 
that the Express recalled the 
matter is in itself a great tribute 
to Sir William Crawford 
If a great personality in the 
insurance protession passes on, 
we do not look for an item in the 
Daily Express, but in our own 
professional journals, but that ts 
not to say that the newspapers 
with high circulations do not 
recognise the importance of 
insurance 
Nor does the example quoted 
reflect on the advertising profes- 
sion 
H. A. SHEPPARD, F.C oF 
F¢ 
Martins Bank ( hambers, 
Tunbridge Wells 


(Several other letters are un- 


avoidably held over) 
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A single insertion in the RADIO TIMES 


meats 


is a National 


Campaign for a week 
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Make ita 


family allair 


FAMILY customs are great salesmen. 
JOHN BULL during the present 


season will be appealing to more 


than a million potential Father 

Christmases, each of whom will ; 
have family stockings to fill. That's 
where being a family custom 
yourself comes in useful. JOHN 
BULL makes Christmas advertising 
a family affair in millions of 


homes all over the country. 


gas — 


ft< 


Well over a million 


net sales every week of the year 
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Weldons LADIES’ JOURNAL offers 
advertisers a unique opportunity of 
securing the confidence and goodwill 
of most women in this country with 
above-average incomes. Its wealth of 
exclusive features on every feminine 


interest ensures a faithful following, 


ADVERTISEMENT RATE £140 PER PAGE @ 
PRINTED PHOTOGRAVURE ANDCOLOUR @ 


ONE SHILLING EVERY MONTH @ 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR 


WELDONS LTD., 3032 SOUTHAMPTON ST., W.C.2 


Wy, ; 
Shotce 


and the countless letters received , 
by its editors each month prove 
how very, very closely its pages are 
studied, its hints followed. Space 
is selling fast in the 1951 issues, and 
you are advised to make sure of your 


quota by booking now. 
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Festival Office Retracts On ‘South Bank 


Guide’ Advertisement Rates Christmas Number 
ORIGINAL CONTRACTS STAND: MORRISON APOLOGISES — won . 


Next week's issue of “Ad- : 


IN THE HOUSE: VIGOROUS LS.B.A. ACTION Tsien: Bcates' hn oon 


want 


angeading to long tradition, ; A i 
Following a question in the House of Commons and strong protests by organised advertising, advertising makes good- : 4 
he Festival of Britain Office on Tuesday announced the withdrawal of its request to advertisers aoe Se @ Gat & ; 


prose, verse and cartoon. 
This year, a talented band 


a the South Bank Guide to pay £1,500 a page instead of £750 for a two million run. 


A statement said: a got in touch with the Egg mag BY — : q 
“The Festival Office have not received a sufficiently favour- 5 ieaiataaee — — on lichter tensh cheut the enn- : ; 
° . ‘ i to ol | ‘ 5 
ble response to the suggestion to justify proceeding further with unprecedented action tents than in previous years, ; i 
heir proposal. While_they are most grateful to those advertisers The Controller, Mr. B. € with more illustration and 
nd agents who have indicated their willingness to accept the Sonia, replied he could only wae ane —_— —* t f 
: posed * nnot take advantage of such accept- S*Y {N4l_ @ Very serious mistake ‘bri ' 
: roposed new terms they canno ntag . had been made on their part and Christmas number, which will t q 
neces in some cases while adhering to the original rates in others. thet they had we alternative tut be even bigger than a year i z 
“ It is the intention, accordingly, to fulfil in all cases the terms io ask for advertisers’ co-opera- ago. ; ” 
n which the advertisement pages were originally sold, i.e., £750 tion in helping them out of their : / 
er e for a run of 2,000,000 copies.” difficulties, Rates Up F S. : 
pag ’ ’ pies. . P or Some 
a Advertisers had been asked that it would be impossible to ig er gy heen a '*Standard’ Sma Ils q 
» pay doubletheoriginal charge, withdraw the appeal to adver- ; : : . 
pa} iim hand on the morning of Wednes- Slight increases in rates for some : 
r accept a run of only one ; : day, November 29, informing the tyne< of class et ‘ 
: had “tr: ed’ This statement, issued by Mr. - c pe classified advertisements : 
iillion, as it ha transpired Whit h. director of Controller that it was advising fave been announced by the 
) . £970 i ‘uld fal) a worth, director its ' aa ; 
at £700 a page §=would ta" LS.B.A., tells the story of develop- a that, in the Society's = Evening Standard. Company and : 
ar below the actual cost of ments following last week's opinion, the revision of the ad- = Public Notices have been in 
duction per advertisement sensational announcement vertising rates was a breach of creased by Ss a line. Situations 
age The Incorporated Society of contract and that it was also the Vacamt and Cars for Sale Dy 
( ed in the Commons or P . ‘ 2 
Juestioned in the : omm< = } British Advertisers has sent a ‘ ew of the LS.B.A. that an ad- 2s. 6d. a line Many ‘ections. in- 
ag Mr Herbert Seaton letter to all members of the ‘éttiser who was not prepared to cluding Property and Auction 
ror, ' orri 


Society who have booked space S¢cept the mew rates and can- notices, are unchanged 
in the Festival of Britain South ‘eled his booking would be The increases are due to in- 
Bank Exhibition Guide concern- entitled to claim upon the Festi- creased costs—varticularly the 
ing the serious miscalculation in °#! of Britain authorities for amy price of newsprint. The new rates 
costing expenses he had incurred in pre- are almost in line with those in 

The letter stated that, immedi — aor - force before they were lowered 
ately upon hearing of this, the TURN TO NEXT PAGE in September last year 


uid: “I am sorry about the 
ror but, as 1 have indicated, the 
ginal contracts will be main 
ined and you can take it from 
1¢ that the Festival Office know 

mind about this and that 
erything will be done to prevent 


od that a number of adver 
rs had indicated their willing 


ea SMB AL EVENING NEWSPAPER @ 


repe fir on 
Mr. Morrison said he under- 
$$ tO accept revised terms whiic — -— ..——_—_-~ > 
hers had not felt able to do =). Fw nateh & 
In these circumstances the == LEICESTER 
ntracts would be carried out at | gee = LOUGHBOROUGH 
original rates . co | 
Events leading to this climb- | poperhd 
wn by the Festival Office COALVILLE 
uded a meeting last week HINCKLEY 
ttween Mr Gerald Barry ——— NUNEATON 
estival director-general and aoe MARKET HARBOROUGH 
presentatives of LS.B.A == 5 
Mr. Barry heard the blunder, and . 
br ~which he apologised, des- Sl surrounding area: 
bed as “staggering.” - SS 


At that stage the director- ‘ . , ; i 
bneral expressed the opinion R.H. PENNEY, Advertisement Dur-ctor, Northcliffe Newspapers Group (itd.. Carmelite House, E.C.4. Central Gooo 
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“SOUTH BANK GUIDE’ 


(Continued fr 


paring special copy for publica- 
tion, 


At the request of Mr. Gerald 
Barry, Direct Cc t f the 
Festiva the chairman of the 
Society, Mr. C. B. Wrey, and the 
general secretary, Mr. L. H. S 
( hevalln n the absen in tf 
provinces of M Alan Whit 
wort 1S.B.A. direct called 


mon h 1 Wednesday after 
They were rece d by Mr 


Barry Mr Campbell chief 
swccountant Mr Paul Wright 
d tor f i sitions id 
M 1) Skin 
M Bart x sed the 
p gic 4 the Festival authori 
for thei . l if d ‘ ked for 
the ISBA M 
Wrey and Mr. Chevallier pointed 
it to Mr. Barry that it was not 
for the Society p them out 
f th difficulties. LS BLA. wa 
They Want lt 
Both Ways! 
Ihe Isle of Wight County 
Council recently approved 
plans to double its outdoor 


advertising. Ihe scheme pro- 
sided for 2,000 poster sites 
on the mainiand. 

But at Newport, Isle of 
Wight, on January 0, there 
is to be a public inquiry into 
a proposed Order to designate 
part of the island as an area 
of special control under the 
Control of Advertisement 
Regulations, within which 
nearly all outdoor advertising 
would be barred. 
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Mr. Anstice Brown, dire 
Institut f Incorporated P 
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5 mt between the parties ¢ 
cerned— Ad wt and the advertis 
12 Agencies bu betwee he 
Fest va org lisers and the idve 
tisers. It should have been ad 
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page) 


Acts 
Mir. lan Harvey, J 
1 Ltd 
was Speaking in his capa 
M.P 


onished 


uld 


conclude 
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have Deen 
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European House 


Organ Editors 
To Meet 
¢ Britist t 


I sociation of 
Ind Ed ganise 
it ( 1 of House 
ie) Fd f May 23-26 
\ < eX ition 
igazines wil 

t 1 as par Ministry of 
La 5 Ex Horse 

House 


Londonderry Siege 


History 
H. R. Carte Publications Ltd 
Belfast have ged with the 
I Jonderry | f Britajn 
t sf the 
f . picte { the 
Sicg I lond ORY 
I “ ‘ dition 
Ww n wi 
‘ f adver 
Book ce Starts 
J I N also be 
i with } 
ad tis 
e . . s 
Design Review 
Design Review,” an exhibition 
i raphs and 
British indus 
kk « it the 
( f Ind il Design on 
the S Bank xt year. It will 
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“If the advertiser does not pay the prices now being asked 
for by publishers, including ourselves, the result may be the 
disappearance of the medium.” This warning is given by 
Mr. John Pearce, director and 
general manager of Hulton , 

Press, in a letter to advertising sed Sea . a 

agents justifying substantial r industrial use 
forthcoming increases in the “ 
advertisement rates of Picture 
Post. 


To pass the increase in pro 


uction costs on to the reader ts i Lit 


not feasible, Mr. Pearce argues jership i 


because “the reader alreads America Ivertis 


‘Express And Star’ 
Market Survey 


CHRISTMAS PAPERS: 


will be up by about 10 4 AGENTS’ DECISION 
Pendens adie ay Hs The National Federation of 


‘Financial Times’ 
May Peg Sales 


‘If Advertisers Do Not Pay Rates Now 
Asked, The Medium May Disappear’ 


JOHN PEARCE STATES CASE FOR HIGHER CHARGES 
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‘Controlled Circulation 
Audit System Should 
Be Studied Here’ 


“The British Can 
Smell Boloney ”’ 


The outstanding deficiency of 
much of the copy written to-day 
is that if states, but does not com 
municate,” Mr. FE. C. Mackenzie 
director, W. S. Crawford Ltd 


told an LAMA. meeting last 
week : 
The British public can smell 
out “boloney’ afar off he said 
Of strip cartoon advertising 
Mr. Mackenzie said 
ts ross inanily makes the 
Ther advertising n the paxe 
look quall ridiculous 
Mr Hubert W Craddoch 
president, said that when his firm 
spoke of “lling copy it fe 
ferred to trade paper advert 


nents designed to h 
and traders to get 
over 


ip retailer 
i rapid turn 


“Traitor, Scab, 
‘ .” 
Fiend 

The gondoliers of Venice, 
whose craft by an cighteenth- 
century decision are painted 
black, have threatened to 
strike unless a gondola painted 
red and yellow and advertis- 
ing Coco-C ola is removed, it is 
reported. 

The Coco-Cola firm put its 
coloured gondola on the 
canals after the shocked gon- 
doliers refused offers to have 
advertising slogans painted on 
their craft. 

The company found a non- 
Venetian to ply their craft, a 
gentieman from Verona. Pass- 
ing gondoliers shout “Traitor,” 
“Seab,” “Fiend” at him 


In U.S. There Is 
Great Faith 
In Direct Mail 


Miss K. M. Murphy, immediate 
past chairman, British Direct 
Ma Advertising Association 
ind director and general manage 
Linguaphone Institut told the 
Association is Thursday t 
the unm difference she f { 
between the American and 
British use of direct it] Was 
of quantity, not quality 

In the States she found a | 
mendous faith in t ved 
und a uch e scientific a 
proach to direct ma 
business ses The bulk f 
customers v were f 
aware of what direct ma c 
and appreciated getting it 

Some 1.800 people were 
sent at the 33rd convention of the 
Direct Mail Association whic 


Miss Murphy 


attended 


The Controlled Circulation 


Audit system, as practised in 
An 1 and Canada, could 
rotitably be studied by British 
8, publishers and ad 
vertis agents, said Mr. Alan 
Whitworth, director, Incorporates 
S t f British Advertisers 
add zg the Scottish section of 
LS.KLA St Week 
l not suggest that wu 
s! j i rival organisation of 
4 Bureau of Circulations 
separate on he said 
lw ke to see if incorpor 
ted \ BC. as, perhaps, « 
fe part tal activity, and I be 
no constitutional 
this should not b 
J 
Mi Vhitworth explained tha 
he ¢ led Circulation organ 
wat 1 North America oper 
ited xchalf of publications 
some vhich were not members 
of the A 4.C., and provided trade 
busines technical and profes 
sior publications with an audit 
"ut rculations 
St dised statements wer 
alse d giving, among 
ft mm, an analysis of t 
by types of readers 
i the last issue in the 
sudit d, and the geographica 
dist n of the issuc 
Th rmation was not f 
ded uur own A.B 
Ih ght suggest a solution 
yblem that has long 
exer iny of our own people 
{ tind a yardstick for measu 
g the hind of circulation whic 
they sider unsuitabdie fo 
\ Be idit said Mr. Whit 
wort! 
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‘Radio Times’ Gives Circulation 


Breakdown By Counties 


to guide the sales 
and 
a 


Designed 
planning 
distribution 
Radio Times Circulation Analy 
ed by the BBC 


advertisement de 


anager in his 
checking on 


P f . 
gives distribution figure 

{! by wholesale news 

mm their 
Ma 24, 1950 
VSIS i8 Carr 

Net 
readership 


families are giv 


“ 


sales, populat 


P ym statistics we ob 


ngland, Wales, Scot 


order sheets 


Registrars 


! 1! Northern Ireland, anc 
stimates of populatio 

g 1949 Statistics for 

| Man and Channe! Island 
SY from papers published 

{ ted Nations, giv 
f population in Junc 
48 


ssment of the nt 


1 each county show 


3 


fr 


t 
a 


6 


f 


id 
om wc B ‘ 
PG. G 
Pp 147 G 
o dt ¢ 
t I 
mur - 
Det dt 
Enaglaod r 
Man and Cha 
Scotland 
w“ 
N rn i " 
as 
ne Times 
n iu 
M 5 
“ ¢ Engiand 
“ 
“ 
N ' 


Television Edition 


co] 


Decemper 7, 1950 


Survey Shows How Ad. Has 
Made Children Brand Conscious 


a weekly readership survey, 
manpiing Gnd administration for 
viich are wred out by 
Hulton Press and analysis t 
Markel remanon Services 
This work has been going on 
since July and during the first 
i WECK 4.500 samples have 
reen tak The object is to estab 
lish a p slarity scale for all fea 
tures —edit 4 ind advertise 
ment 
Results ec res 
Dex ide 1adie 
who ha so asked for certain 
specific que s to be included 
1 the gq $ nnaire 
Other advertisers w be able 
to iAc US { the service short! 
and an announce nt on fees is 
expected 
The popu tests show, Mr 
S$ advertising 
ADVERTISER'S 
Tommy Walls 
imong the top 
qua f ures I 
W 2 whic iIppe S$ at the 
limax f Ac idventure had 
aught o ny Wall's drivers 
d i who had bee 
iraged ¢ ike the = sign 
\ ve « t child 1, Were 
ga £ y 4 Fa nail 
WAS ‘ c ~ ! 
l was known about 
4 ike Id brand con 
scious, Rese had established 
4 ct i posit sSOc ia 
tion had peen established ’ 
children’s id between Tommy 
Walls d ice crean 
Cost of $2 
I ‘ S £LIDAK 
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‘BIRMINGHAM POST’ JOINS 
AD. ASSN. 


Latest tted to mem 
ciation: B 
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ip | Members of the Institute of 
Public Relations are to be con 
ty | ducted ov the Festiv of 
: / Britain South Bank site lay z 
i i (Thursday) after they has een 
e addressed by Mr. Paul Wright, 
BA director of public relat ‘ 
a I [his was taken 
; | | House $ Sur 
os c ! n 
it B ind 
- Office of 
i i 91 was 
. on is f wed 
Isla 4 4422 
: 182 Ww | Ltd ihe strip 
4 | — cartoon drawings are by Richard 
ee a 
| C : | — = : 7 ; po 
G eC beet S55 
re 487 
482 } 
| a es and 
| Ss ¢ Pome Counties 2.860.194 copies. 1.244, 501 
7 " : : 
a Be eB ; ra } a aa ee eo 


Decempne 7, 1950 


CLUB NEWS 


NEEDHAM’S 


developments in 


Leslie W 
men 


Needham 


director, Express 


on Friday 


Vot Science’ 


Adv« x vecd ‘ 
' . and si 
i Mr. I k Wat 
d to Da 
Lid add it 
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f | i ! 
‘ 
‘ ] | 


Berks and Bucks 


EMI Lid 


HMV.d 


Regent 


I Rege Ad 


over the yea! 


He said nationals might h 


s 


Advertising 
Cuts In Newsprint 
WARNING 


A forecast that the newsprint 
supply position, which stultitied 
advertising, 
might worsen, was made by Mr. 
advertise 
Group, 
when he addressed members ol 
the Publicity Club of Glasgow 


had 


said the Code of Standards 
chieved great lea 
To-day, he thought, they could 
congra i thems s that a 
1 t go 
d g ft i Ww ! 
I} id « " pro 
ent th chnica } { 
Ics Te t c ’ 
M Need t ig ‘ 
xvcC 4 Ww 
Daily Record. 1 W 
wondert k heir 
yed f ped 
Wolverhampton 
ids. Are * Adventure 


Story Of A Career 
Mr C.J. Freshwat ™ 


“Rowdy” Party Soon 


Is In Danger Of Further 


AT GLASGOW 


ke advertising beautiful and 
« tive 
Now that they had 


reached 
the com 

ec stage n their business 
M Needham said they must 
vatch they did not become too 


described as 


< nittee conscious “Let us 
y believe in advertising,” he 

ed We must fight our 
mies, because we have plenty 
enemics in high places, and 


st they be allowed to go 
need Let us have the 
the fanatic so that 
can protect our way of life 


North Cheshire 


No Fee Or Sub. In 
New Group 
An association on unusual 
lines —it has no entrance fee or 
annual subscription, and its 
only official is a chairman — has 
been formed by a group of 
advertising men in the industrial 
towns east of Manchester 


It is to be known as the North 
‘ > and District Publicity 
ty 
It up has been sponsored 
Mr. H. R. Squires, pub 
city officer, Fletcher Miller Ltd 
i Mr. R. Han 
theer, Imperial Cl 
Ltd. Leatl 
' , nocrs 
A bie nbership Ss un 
h s Mr Squires ‘ 
’ it fger employers of 
t in the district do not en 
full « vart-tim advertis 
1, and t s the essentia 
fication of membership, W: 
“ taesc s-section of 
t ‘ ’ fied by 
r cit bh. In this 
ve W [ ich any discus 


Bradford 


Lord Mayor At 
Dinner-Dance 
1 rst ia dinner and 


Women To Hear 
Police Commissioner 


‘ Harold Scott, Metropolitan 
SSI f Police ms to 
id th ext ecting of the 
Won s Advertising Club of 
London, at the Trocadero, next 
Tuesday 


Fleet St. Colurnn 


600 Apply For The 
Christmas Lunch 


Already there have been 600 
applications for tickets for the 


Fleet treet Column Club's 
unnual lunch to be held on 
December 20. Seating capacity 
s 700 

Interesting ce nials have 
heer planned cluding the 
nstalling of the sident, who 
will be presented with a new 


badge of hono which has just 
, 
club 


st of honour 


been produced for 
Identity of the gu 
is being kept secret 


I iverpool 
‘LOOK BACK’, SAYS 
BEATRICE WARDE 


When studying = typography 
make the histoncal approach” 
was the advice given by Mrs 
Beatrice Warde (Monotype Cor 


poration Ltd.) when she addressed 


Liverpool Publicity Association 
You will never be wasting 
time if you ask yourself what it 
used to be like she explained 
London 
————— 
Non-Ad. Talks Welcomed 
Following a talk 1 the Korean 
situation by Mr. David Gammans 
M.P.. to the Publicity Club of 
London on Mond evening, the 
audience, asked the chairman 
Mr W H. G ws, whether 


they approved of the policy of 
talks on non 


signified 


having occasio#r 


sdvertising sur 5 
pproval 
Mail order 


was the title of 


s hard master” 

iddress given 
4 tot gent Advert 5 
ub by Mr. E. J. Ornstein 
director, Max Ritson & Partners 


Films supplied the United 
States Informatn Service will 
be shown al a ing meeting 

f the Publicity Club of Leeds 


on Monday 


a) 


ce 


Putnam Studio 
with a party, fi 
with me 
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Southampton 
They Like Press 


Ads. Best 


There is a danger in taking 
too lite y facts produced by 
market re arch, said Mr. William 
Howlett, chairman Paul | 
Derrick Advertising Ltd, at 
Southampton Publicity Club last 
week 


Facts so gathered should 
only be used as the basis for 
constructive thought 

Opinions in this country 
regarding advertising media did 
not differ much fron 
in America. A survey made by 
Professor Borden in the US 
revealed that over 90 per cent 
of people there approved Press 
and magazine advertising, about 


those held 


SO per cemt approved radio adver 
tising 
Only 20 per cent expressed a 


liking for direct mail, but it was 
a well-known fact that there are 
cases where direct mail is the 
best form of advertising 


Bristol 
Newspaper Owners 
To Seejkilm Show 


Local newspaper 


editors are 


owners and 
being invited to a 
film show at the Bristol and West 
Publicity Club, on December 11 
when A Newfoundland Enter 
prise” will be shown by courtesy 
of the Bowater organisation 

Mr. Raymond Plummer has 
designed the heading for a news 
sheet now be ng issued 

Mr. Ronald Pearce treasurer 
has resigned but remains on the 
executive. Mr. Keith Harris has 
become assistant secretary and 
treasurer 


. J * ve 
Snooker Semi-Finals 

E. G. Marshall. 8S. H. Vincent 
} I. Casebourne, and cither S. ( 
Wheeler or L. Temple Rosswick 
ire the semi-finalists in the Pub 
heity Club of London first 
Snooker Tournament being 


played at the Aldwych Club, on 
Monday even ngs The section 
chairman, Harold Butler, would 
welcome match fixtures 


Glasgow Publicity Club is to 
hold its annual Ladies Day, which 
wi comcide with its Christmas 
Charity Lunct » at the Gros 


venor Restaurant, on Dec. 15 


clebrated its fourth anniversary on November 24 
ywed by a visit to the theatre 
mbers of lis staff and their friends at dinner 


Here is W. F. Putnam 
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: Ad. Assn. Appoints Committee Chairmen : 
5 Cc. L. W. Chant A Northeliffe Director: 

H. D. Sim Given Hulton Post In North: 
G. Fathers Joins Scott-Turner Board 
He w 
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{ f Now 
W. 1. Curtis-Willson, 
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"South Bank Guide’ 


NHE Festival of Britain a to be congratulated 


Overseos 


on their decision to play tl th advertisers in th 


1 
South Bank Guid On t be ir that their reque 

for variation of the original contract en, in the main, on 
deaf ears, the only hor irable t whatever financial 
disadvantage, was to hor r that By so doing, the 
Festival is but observing recos n ethics 

Neverthele the Festival Othe ape censure for the 
series Of blunders that made Te ecessary The error 
in estimating that led to a suggest ertising rates should 
be doubled must have been ¢ almost incredible 
The letter asking advertise i ree | pt so much less than 
they had been promised should been written The 
bad impression it has created w hardly rased by subsequent 
amends 

In summing up th nfortunate aff i tribute should be 
paid to the prompt acti take tt rporated Society of 
British Advertisers It t lent tt trong representations 
made in person to the bestival Direct eneral had no small 
bearing on the outconn 

Only one thing 1\ ur the of advertisers who 
will now get their two million 0 originally quoted 
If, as may well happen, there " South Bank Gu 
they, as taxpayers, w pre i help toot the b 
That, of course, marks an essentia between public and 


private enterprise 


Public Relations For Publishers 


JU BLISHERS as a body ar for effective use of 


pubhe relations, as dist 1) This is probably 
why their case for rats i cry tes has hitherto not 
been adequately mace \d ‘ ining that rates are 
too high have so far had tl their way 

Now Mr. John Pearce ti Pp has entered the lists 
with a statement whic I related to Pictur 
Post, states the case for all 7 1, as they are th 
Steeply rising Costs It i ise that advertisers 
shou d Study 

One point that Mr. Pearce k ew to many of the 
This os that if advertise { es now being asked 
the result may be the disa nediu If British 
publishers find the ‘ rent, and very hizt 
Prices for pape the p ’ ide will be tx ht 
up by the US A. or divert rial uses. Paper 
then become even mor d publications will 
beck ce pt re c stence 

Advertisers ca ctort { higher costs should 
be passed on to the reac Mr. Pearce has an 
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Now you can pinpoint the market of Younger, aft 


Smarter Women with ONE publication— * 
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MARKET RESEARCH 


Is It Worth The Money? 


By COLIN McIVER 


Director in charge of marketing and reséarch, Young & Rubicam Ltd 
é 4 ’ 


December 7, 1950 
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¥; yf, jirst hime - 


advertisements can now be accepted in all 


the British Railways Main Line Timetables 


Write today to the Commercial Advertisement Officer tor 
advertisement rates and circulations of the six Regional 
main-line timetables. These publications have influential 


Among other British Transport publications 
which have already proved excellent 
advertising media are circulations on a regional and national scale. Their long 
life and very wide readership make them exceptionally 


economical advertising propositions 


London Transport Rood and Rail Timetables 


British Railways Continental Handbook 


Full details supplied on request 
THE COMMERCIAL ADVERTISEMENT OFFICER 
BRITISH TRANSPORT COMMISSION 


Cranbourn Chambers, Leicester Square Station, London, W.C.2 
Phone: Temple Bar 3490 


Provincial and Scottish Bus Companies’ 
Timetables 


British Railways Holiday Guides 


Scottish Office 7 Castle Terrace, Edinburgh. Phone: Edinburgh 3102! 2 
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N the eve of the drinking 
season (though there ss. « 
course, no close seasor 


for this sport) Blumentha 
the wine and spirit importer 
have published a book! 
titled Lets Have a Par 
a companion to Fine Di 
a booklet they produced 
time ago as the plain 
guide to drinking 

Lets Have a Party 


CHATHAM 


OBSERVER 
fot Hades 


hatham, ena & Strood 


But Don't Dig 
Reader In The 


PRINT REVIEW 
by 


Brian flilton 
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Every manufacturer 

of household goods 

should investigate the 

advertising value 
of the 


Sunderland Echo 


RES LRTI AAR EAT and eT 


Northern Daily Mail 


ques VW HARTLEPOOL gues 


/ The newspapers 


ey which influence the 
> buying habits of 


- families every day 
in County Durham 


Telephone CENtral 2845 


e 1932 


Field 


speaks with 
Advertisement 
congenial 


nereased by « 


THE FIELD | 


CID. 


ADVERTISING MANAGER A NELSON ALLEN, 


8 Stratton Street, Lond 


MEMBER OF THE A.B.C. 
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double featu re 


vour clients mer handise at the BA, in 
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No. 3 issue will be devoted to the British Industries Fair. 


April 30th, 1951. 
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PH BLE. GORS TO BRITISH VOGUE EXPORT BOOK . 
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Advertising Media In British 
fast’ Africa 


Press, cinema and posters are available to British advertisers in this not-so-well- 
known territory. Though not extensive, they do a good job of work, writes H. 
DESCHAMPSNEUFS, overseas manager, F.C. Pritchard, Wood & Partners Ltd., 


in the second of his exclusive articles for ~ Advertiser's Weekly” 
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ANNOUNCEMENT : 


E have pleasure in nouncing that we 

have been appointe: to represent the 
South African Hotel Re w. This journal 
circulates over a wide field and gives an 
excellent coverage to the tels of the Union 
of South! Africa, South West Africa and the 
Rhodesias. It devotes it not only to the 
liquor trade and licenses hotels, but aiso 
private hotels, boarding houses, cafes, restau- 
rants and industrial canteens. It is the official 
organ of the leading Hotel and Catering 
Associations. Write for particulars and rctes to 

South African Journals Ltd. 
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DENMARK Continued Leadership 
spends £12 a head on in 
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AS great prestige is a 
mighty facto n advertising 


Argentina 


BERLINGSKE LA PRENSA 
TIDENDE 


(Buenos Aires) 


REPRESENTED BY 


VowEeds 


JOSHUA B. POWERS LTD, 14 COCKSPUR STREET, LONDON, Swit 
Telephone : WHI 3305 6 and 31467 
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and =Austra 


RICKARDS ADVERTISING SERVI 
Directors: F.S.B. Rickards BV. Be 
83 WILLIAM STREET, MELBOURNE 


When it concerns 


SOUTH AFRICA 
consult 
SOUTH AFRICAN 
MORNING NEWSPAPERS 
24 HOLBORN, LONDON, E.C.1 
Telephone; Holborn 1144 
* 
CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 
NATAL MERCURY 
SOLTH AFRICAN WOMAN'S WEEKLY 
RAND DAILY MAI 
SUNDAY EXPRESS 


HOME JOURNAL OF THE 
SUNDAY EXPRESS 


SUNDAY TIMES 
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Published by Associated British Cinemas Ltd 


131 134 NEW BOND STREET. LONDON, W.!. MAYfair 5991 


is rt ey a Te 2” 2 ae 3 3 ian ee. wat se ( — <a a = ee i oe ; 
¥ , f i MBIR 7 ; 
B 7 ee on ee eee aes Sone . j 
| ~ ) 
SS ji 
= | 
; . 
My - . 
Lis 
7 J°% 
F factua g inf k un oa 
as the vital statistics of the 1 f the Hensonian point a Ith century c¢ Prnd It Grosven Square af 
chandise ba r ised t ‘ f it Ame ins have t s well to bea t Tt { s the ticklist 7 
that most British advert hu i ma ty of A i ques wf art, artines artistic 
| him this M ! ct mail effort is hig dance music ads ind § b and high price 
Often, however Hustra 1 on a level, in most In t c } ficld t App A pr n indeed. The p 
afe NOt as attractive as they cs ! f ! invthing put out on British entry ha id answer is to wate w New York Ls 
| he This particularly applies t f the Atlantic Cine oy howle insult ’ ha d it, f igency men Q 
pict f { f work ’ en ippeal as Ww : ‘ rd there ha the rze to show how 
The key, 1 
St valu ot: 
* = : Mt 
&s Lilm j bap, tres Dy < 
: a aH é 
a / pay) 
a Ba : - Wii// 
; & RO a 4 
uy an . hify/ & 
3 Hit , 
« pot “ad ns if 
te f He We 
as <% , ; Hi) “ail 
a 2». df oo 
tn, YT ee 
ee Yi! 
% i Hy est x ; 
“ Me, Vij, or ee 
4s ee. re if a] B 
. | - am f { a] 4 ona} y" 
@ Vif ae} ‘ 
St / . & es | 
. *% rr 4 rat & at . 
ri me io — a 
= 4 7 —“~ Be rey 
- é SS 
i‘ iL e 
} ss i 
i, “7 ta fa 
> a ys a 
“a = re ~ - ‘ 
“a : \ 7 bg 
its ‘ 
Sr 4 \ 
a =) 
ime oe 
4 ee |! oe eS ecm ey) ee get CARR RRO Tecee = ea Eaierc 


DecemMBerR 7 


elling...ata high leve 


Sales of The Economist have soared these last few 
years. But in another way also sales are at a high 
level 

The man who reads The Fconomist may not himself 
be an economist. Most likely he is not. But he is 
likely to be a manufacturer, a land-owner, an indus- 
trial buyer — or any business or professional man 
with an eye on current affairs. And the Hulton 
Survey shows that 50,000 men (and women) in Class 
A read The Economist. 


These are the kind of people who insist on quality 
goods for their own use. But, more important, they 
influence the buying of millions of others — in the 
home, in commerce and in industry. 

Where else can you reach such a market for so little 
as 40s. a page a thousand ? 


The Economist 


1939 1940 194] 1942 1943 


‘HE ECONOMIST 


» ie 


1944 


RYDER STREET 
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46,724° 


1945 1946 1947 1948 1949 1950 


*A.B.C. figure (first half of year) 
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HABIT FORMING 


The Birmingham Post is the daily morning newspaper with the most regular readership in the Midlands, 
It is purchased by the young Midlander when he starts smoking and thinks about getting married. In 
thirty years time sill probably read in it a report of his speech at the Annual Meeting of his 
Company It is ishamedly provincial from ttle to imprint It sees the world through Midland 
spectacles and reports to Midland men and women undergraduate or Faculty Dean, head typist or 
Board Chairman is the ideal medium for covering one of the most compact “A * class markets 


in Britain 


Birt 


birmineham Post 


Morning Dail Member of A BC 


Birmingham Mail Birmingham Weekly Post 
Evening Dail; The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 


Branches at Blackheath, Eren scr Covertyy, Didley, Kidderminster, Leamingion Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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LETTER FROM INDIA 


Deo vou know about 


the £2.000.000.000 “You just can't be too carefal in aver 
e e be] tising to Indians” is again the theme of 
our contributor, G. H. GATES-REED, 
V.1.4.M.A., and he rams the point home 
local cou neils with two devastating examples, 
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Now of standard type area (10 7) 


“Water and Water Engineering” is better 


— 
et than ever! Published monthly, it is the 
es . . 
is only independent journal devoted entirely 
to waterworks engineering published in 
the British Commonwealth, and cireulat- 
th ing to managers and engineers in this 
ro important essential service in Britain and 
ak throughout the world. Advertising therein 
“~ gives complete coverage. 
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“Water Engineer's Handbook” is the 
standard reference book for water engin- 
errs a desk companion for constant 
reference by all concerned in the purchase 
of plant and equipment on which the 


industry spends many millions each year. 


COLLIERY GUARDIAN COMPANY LIMITED 


30-31 FURNIVAL STREET - HOLBORN - LONDON, €E.C.4 
Publishers also of COLLIERY GUARDIAN + GUIDE TO THE COALFIELDS 
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Letter from India—continued. 
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Complete Exhibitions or Individual Stands 


designed, constructed and erected under 1 


canvas or in existent buildings t { 
The Piggott Exhibition Service ‘ 


backed by over fifty years’ experience 
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\a tising Agents) with speed - ’ 1 
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Official Controctors t 


220226 Bishopsgate, London, E.C.4 Phone: BIShopsgate 485! Ye ) \ k \ 
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THE BRITISH WHOLESALE AND EXPORT MAGAZINE 
FOR MENS TENTILES AND CLOTHES 
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CLOTH AND CLOTHES, 139 143 OXFORD STREET, LONDON, W.I 
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country printing works (26 
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ALITY WORKMANSHIP 
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PROSPEROUS MARKET FOR BRITISH GOODS 


SWITZER 


With the highest buying 
the Swiss insist on quality By PAUL GILLIAND 


Secretary of the Swiss Office for the 
Development of Trade 
WITZERLAND 1s a very ‘ rg met 1s dimin yet come 

interesting market for the ! forts mad ’ ¢ hat mac pp was 
exporter This ts try ‘ " t . t 
fact that the uned unchan 
y times smaller “ ; snd «194 j t was the result 
t 14 > " velopment of 
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A. S. Anastasi, President, British Chamber of Commerce for Switzerland, s2ys— 


THIS MARKET IS WORTH AT LEAST TWO VISITS A YEAR 
1am grateful for this opportunity of commending the Swiss market to the British exporter, and congratulate 
“Advertiser's Weekly"’ on its initiative in issuing a special Swiss Survey. 

Switzerland, like many other highly desirable markets for British exporters, has now become a buyers’ 
market, and it was rather disturbing to note that British exports to Switzerland in 1949 were lower than in 
1948. Figures for the first half of this year are encouraging, but leave scope for considerable improvement. 


One of the principal needs to-day for British exporters is to make a thorough study of this market, and for 
this purpose there are adequate facilities for market research. The pent-up demand for consumer goods is 
past, and manufacturers will now have to spend more time and money to find out exactly what their Swiss 
customer wants. They should visit this market at least twice a year. This will encourage their agents and will 
give the manufacturers a better idea of what competitors are doing here. Make a practice of appointing an 
agent in the country itself. Do not ‘tack on” this market to, say, France, Germany or Italy. It is a market 
of its own, cannot be rightly compared with any other market, and the Swiss, through their very strong financial 
position, are able to cover their highly individual requirements in those countries offering best value. 


British firms must, therefore, concentrate on competitive prices, quality, attractive packing and finish, and 
competitive delivery dates, and must show a genuine desire tc co-operate with prospective buyers. i know 
that Switzerland with its approximate 44 million population is a small market in the eyes of a number of 
British firms, but regular orders from a faithful clientele are business not to be missed by any manufacturer. 


CONTENTS: ® How to Advertise * Four Factors in 
to the Swiss... p. lil Assessing Media ... p. vi 


® Adverti:ing Aids ® Thriving Export © Catering for 
For Exporters... p. xi Industries... p. xii the Tourists... p. xiv 
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WHERE THE MONEY GOES 


Distribution of family expenditure of persons 
gainfully employed, in percentages 


proportions 
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England, you should aim to spend as /irtle of 
wiation on fees and sundry expenses, and as 
ve on actual space. 
most effectively, ask your own advertising 
et in touch with the leading Swiss advertising 


PEBLICITAS LIMITED 
/ ; iY 1 Par {n ent, 
e Benjamin Constant, Lausanne, Switzerland 


lass service at relatively low cost. 
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THE PUBLICITAS SERVICE INCLUDES 


Market Research 


é , 
F A free preliminary survey of the market can be quickly and eff carried out with the help of our S0 
branch offices (see map) 
We can equally ll arrange a full-scale research, for which w charge the rec mised rates 
" 
2. Our wide-spread organisation is in a unique Position to ad wy on how to find the most 
* suitable agent or distributor in any part of the country 
3. We will prepare, free of charge, a complete summary of com] penditures, provided the necessary 


details are supplied. (For instance by a local press-« 


Media 


Detailed inforn 


tion, in English, of any of the 1,700 Swiss p t ther with original rates and 


specimen copies will be supplied free on requ 


2. We prepare detailed schedules and carefully arranged Cate p 


3. The checking of vouchers for insertion dates, reproducti 


4. We make no charge for dispatching vouchers, together wit! [ to English chents. These 


will also be sent to your Swiss distributor if y« 


Production 


as If we are asked t erely to place your casting advertiscments in > lia, We inc? Char ee ind pr pare 
a general copy plan free of charge 

2. If your copy needs adapting to one or more of the Swiss la f a new campaign is created by us 

and artwork prepared for you, then we charge the recogt d rat We employ the t itable artist in 


each field 
3. For supervising the production of adaptations (each press public is diff hanical re 


for literal translations of non technical texts and the dispatch of iterial to all the Swiss publications 


’ , 
we make no chart 


4. All settings, castings, blocks, mats, posters, printed material ar ire charged at federation rates, to 


which we do not add any service fee 


We give exactly the same service on small accounts a 
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ervice 


| Iw ' 
f ladly Wi 


. ra 
© Cv-oTrg 


inated 


We follow every campaigr through from teginning to end 
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4 factors in assessing aoe 


value of press media @ Editorial policy 


tics’ affect pulling power? 
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only test 
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2. the multiplicity of advertis- 
Insurance offers ; . ing media 
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The ability to make a direct ay h, through an advertisement 


periodical, to fully nur entl dult population is indeed an 


such as is not offered to adve inv other country, not even in 
r trices wher NOWSPRAPO TS af siny circulations riuirirval i! 
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And this advantage is nowhe r value than in Switzerland 
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When the Swiss Association for Market Res h (GfM.) in Ziirich re&ntly con 


ducted an enquiry along the most modern |i the result was that 91.8 of all 
the people consulted claimed to be readers of u Beobachter”. This percentage, 
which may be taken as representative for u ile of German-speaking Swit 


land, means that 


ive regular re iders of the “Beobachter 


Ihe rise and development of many Swiss firms which have now acquired impor 


tance is closely connected with their poli ivertising in the “Beobachtes 
There are famous proprietory articles which were introduced in Switzerland 
exclusively by utilising this paper and they are now household words, Several of 


the best known mail order businesses confirm that they are indebted for the most 


part for their success to their advertisements in the “Beobachter”, and some ot 


i» 
ik 


them have been advertising for years in no other but this paper. Hardly any 


advertisement Campaign 1s carried out in Switverland without the “Beobachter 


being given an important part to play It has been occupying a fronts ink post 
tion vear after year in the advertising budgets of the most important firms and 
amongst those results which have been pul ed in Switverland relative to the 
effectiveness of publicity campaigns, those which refer to the “Beobachter” are 


most iipressive 


Corresponding to the varied nature of the needs of the Swiss consumer, who en 
joys the highest average standard of living of y country in Europe, there is an j 
extremely varied list of goods and services offered in the advertisement colunu 
of the “Beobachter™: from chicory to complete suites of furniture, trom headache 
powders to insurance policies, trom lip ticks to motor-cars practically every 


offered to meet the needs of moder in. And, indeed, there ts no olter 


thing 1s 


which fails to reach, in the surest and most ctlective manner, and arouse th 


interest of someone within this circle of readers Comprising almost the entire 


population with all its social classes 


175.000 copies (largest subse m circulation in Switverlat 
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By using for your advertising in Switzerland 


the leading technical papers in each field! 
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AUTOMOBIL REVUE 


TECANISEH AUNDSCHAU REVUE AUTOMOBILE 


Motormge publication mm Ge 
and brend 


Cireulatior 


General tecdinical t rman 
metallures. clectrn 
1 45.474 compared with 
tthe 


relationship in 


Circulation 20.6 nt 


16.425 135.000 motorears in use 
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The physicians the offical paper of the Swiss 
phys whan Ph tographers \ssociation 
A most paterestirt Circulation several times the 
formation about number of establehed profes 
is new io the 


sional photographe rm 


Sounding a bit boisterous? 


Maybe the most important facts will 
help you to get an unbiased opinion. 


All circulations are based strictly on 
paid subscriptions and newsstands’ 
sales, i.e. on the vivid interest of the 
readers and their manifested desire 
to read the papers regularly. 


They are read principally by those who 
will shape tomorrow's course of activ- 
ity in their respective fields. 


If you still question the possibility of 
“Shimming the cream off the Swiss 
market” through these four leaders, 
do not hesitate to ask for more de- 
tailed information. We shall be glad to 
help you getting the best out of your 
advertising eflorts. 


Simply to the Advertisements 
Manager of the paper you are inter- 


ested in. 


apply 


Editions Hallwag 


Berne 


- Breitenrainstrasse 97 
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Expert advertising services 


to help British exporters 
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By ADOLF_ GUGGENBUHL 
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President, Swiss Advertising Association 
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By a special correspondent 


Thriving export industries 


despite lack of natural resources 
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ditions whic MOVE TO INCREASE 
Hourts TRADE WITH SWISS 
POS . ; New trade talks between 
Great Britain and Switzer- 
land began recently in Berne. 
These are reviewing the 
trade and payme..ts arrange- 
ments for the twelve months 
ending next February, and 
ire considering the effect of 
Switzerland's recent acces- 

on to the European Pay- 
ments Union. 

United Kingdom measures 
for the liberalisation of trade 
have been extended to 
Switzerland and financial 
relations are now being 
made to put Switzerland in 
the same position as the 
other O.€.E.C. countries. 
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For all your advertising concerning Swiss markets consult the ’ Tages- 
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Year-round paradise for sportsmen and tourists 


with 


How the Swiss have developed 
the “playground of Europe”’ 


‘LIMATE and topograpt 
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velopment of the hotel trade 
favour the practice of sport 
every kind in a country which 
possesses these advantages And 
the sportsmen of all countric 
are agreed that Switzer! 

ountry more or less prece 
tuned to be the “playground 


| urope 


good hotels 


Protection from the 
cold north winds 
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Popular attractions 


for holiday-makers 
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and 


transport 
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For your publicity in 
Switzerland we present 
this selected list of fore- 
most Swiss periodicals, in- 
dispensable for efficacious 
Ask 


parphlet “Voici notre 


for the 


advertising, 


collection.” 


ANNONCES SENGER ZURICH 


WITZERLANOD 


Telephone: 27.40.12 Telegrams: Senger innoncen Zurich 
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Switzerland 


Luzerner Neueste Nachrichten 
Der Familienfreund, L’Abeille 
Heim und Leben, Camera, Photo-Amateur 
Werkzeitung der schweiz. Industrie. 
Luzerner Illustrierte. 
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war and came to maturity in the 


cond world war So they are 


Women with poached-egg eyes (oo 


We are British people and we 

. . have our own fo s of cApres 

who grin from the ads. sm “Sn “Ney poe 
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We do. T sa firm in Finland 


new BIAM vay, just published, wall be sent or 


BRITISH & INTERNATIONAL ADDRESSING LTD BiA HOUSE BRIDEWELL PLACE LONDON - E.C.4 


‘5 oe - ~* eee eeee e J 
6 
a 
vi ee 
< 
a SCC 
es he : 
ws 1 pretty ig ‘ 
- And for goodness sake let us 
id xilated \ ca 
By; 
Bs 
: 
é 
Be, 
ii 
A b 
a 
i. 
“gas 
at 
D: 
yt 
es hs 
Ce =_ 
Se 
re . 
BFE 4 
ae \ H . 
: { ‘ wil es of Ove A ‘ f apprec n That tised, and a respect f t! . } f f inspiration that : 
a t? wit ‘ ful w powade “ ke 1 b , had tie : 
a ' ‘ 7 ' { ‘ " N i ! t c w ‘ } 
i. 7 { thes« ore i f ‘ ‘ ‘ st ev fy ge How « 
ie < \\ b ws ft It ‘ t $ t cy { Ye t , ‘ 1 Ww ) 
% i rn \ M toh « elep , ‘ nding .: 
a ite ) t } And 1 , vusework 
Mate j | ! 1 ig ela 4 tied } s} i n Let na 
BP ! , ft ‘ t | | “ it fu ‘ t < af, 
2 is , ‘ | n It : low ‘ P " 5 he 
: °° 
aes j ; 
‘ att —_— 
ae y ° 
ys 
ae 
Rey 
.S 
ies 
4 
, t 
aa 
a: s 
ai ted | 
im CE C—C“(i;‘i‘CSCS:sSCSCSCSCSC‘(‘éséSRS ; 
aes 
at 
nm machine te i duly included in our files. So too are D ts in the 
“5 
Sure 
= ‘ Ar t Coal Mine n Ind bireworks Makers in Portugal, Ot yolopist 
, 
. ae 
id n Aust nd Herbalists in Canada 
i 
Seq W ( i i npletely new edition of the BLA Mailway. © 4,000 
th headings ha ce } 1 now rey “nt the latest and most complet ivailabl *D 
baeke 
= aa 
ie — a tat ind area Tr} re the claccif P thy 
pe ates : _— . a 
= HANS gp 
a . ' ‘ t wy ‘ ' +} 10) ‘ 
a ee ™ 3 
ca "i ) 
oly 
Sige ee. t tit chor n virtu vy the whole we 
a 
Oa 
i¢ a If you are not on our mailing list icopy of tt 
ike = 
; eal 
— 
eS 
rye nee | F<) f 
Py isk vias 
& 
nl See ee 
wey 
& ‘i: 
RE 
Pea 
eo 
we i : 
tour. > a ee 
[> ae ae aa 


ADVERTISER'S WEEKLY 


ORDER NOW PRICE 2 


YOU ..7 YOUR NEW BOOKS REVIEWED 
JOB 


TALKS TO THE 
YOUNG REPORTER 


By A. W. JANES 


Kemsley Sennel Is A Guide To 
Enlightened Practice 
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New Books Reviewed continued s well w j Ms on Encyclopaedia Or 
Plastics 


( atalogue Plasiiecs 
ai Trade Press L 


Gift Book 


Campaign at 
\ the point of 


TRAPINEX 4 
WINDOW TRANSFERS e a | In Brief 
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Tr f om (Rego) 
TRAPINE X LTD, 100 COMMERCE HOUSE, | HIGH RD, LONDON N_.22 
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For over 40 years the TATTERSALL group of publications, 


comprising — 


With the approach of 


have led the field in quality and enterprise 
195] further expansion has been planned, and an enterprise such 
as our Fair Newsheet, which was given P 
editorial columns of the Advertiser's Weekly 


i 
maintain our lead in the field 


our intention to 
When considering your 1951 advertising 3 itions our journals | 


should be remembered. 


ty recently in the 


just an example of . 


f trade publications 


, ; , : 
For specimens and details of advertising rates f un 


W. B. Tattersall Lid. 


15 Cursitor Street. London. E.C.1 


Telephone : Chancery 4201-6 
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Campaign Preview 


@ Approximately one-seventeenth of the 
population of the United Kingdom lives within the 
highly prosperous West Yorkshire zone, principal 
circulation area of “THE YORKSHIRE POST” and 
“THE YORKSHIRE EVENING POST.” 


@ This complete cross-section of the nation 
is the perfect trial-ground for advertisers who wish 
to gauge the results likely to be obtainable from 
a country-wide campaign. 


@ Market reaction can be tested simply, 
quickly and economically by means of preliminary 
advertising in the West Yorkshire area through the 
medium of these two influential newspapers. 


ILLUSTRATED BROCHURE 
ON APPLICATION 


THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


Members A.B.C. 


THE KSHIRE CONSERVATIVE NEWSPAPER CO LTO LEEDS 1 TEL. 32701 
Lor OFFICE 17}, FLEE] STREET EC4 TELEPHONE CENTRAL 9693 
MAN TER OFFICE 5, CROSS STREET TEL EF HONE BLACKFRIARS 0867 
BRAT OFFICE BROADWAY HOUSE TELEPHONE 21571 

N FICE SCOT LANE TELEPHONE 4001 
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35-year plan for developing a vast new 
market in the North-East 


FREXHE region dealt with intl workers on the Estate were spread 
survey comprises th hive wer a wide area, and it seemed 
counties of Cumbe land West = by DAVID PICKARD — logical to provide living quarte 
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with apologies to 
Messrs. A. Guinness, Son 


and Company Limited 


SUNDAY EMPIRE NEWS DAILY DISPATCH EVENING CHRONICLE (Manchester THE SUNDAY SUN NEWCASTLE 
JOURNAL EVENING CHRONICLE (Newcastle) WEEKLY CHRONICLE SHEFFIELS EGRAPH THE STAR YORKSHIRE 
EVENING NEWS , THE YORKSHIRE HERALD . EVENING GAZETTE (Middlesbrou, NORTH . EASTERN WEEKLY NEWS 
THE CLEVELAND STANDARD NORTHERN DAILY TELEGRAPH sToOcnPor?T “PRESS THE MACCLESFIELD TIMES 
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YORKSHIRE AND THE NORTH +-Penaine In Yorkshire, as in the North 


1950 
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BRITAIN’S BIGGEST 
OUTDOOR ADVERTISING 
CONTRACTORS 


FOR ENTERPRISE 
ORIGINALITY AND 
EFFICIENT SERVICE 


FOR COVERAGE IN YORKSHIRE 


Offices and Works: 14 Blenheim Terrace, Woodhouse Lane, Leeds, 2. Tel.: Leeds 24582 
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Working é. Spending Pe: 
in BRADFORD 


WOOL, wool, woo! ! From t!e ends of the earth 
come vast numbers of fleece: to feed hundreds 
of Bradford mills. Sorting anc combing, spinning 
and weaving, Bradford is the wool centre of the 
world with easily the world's highest output of 
worsted yarns and fabrics. Not without reason 
has this great manufacturing town been called 
** the City of the Golden Fleecs"’ ! 


* Teournng "“—a finger-flick and the warp uw jouned! Hes 
one of many stalled workers at Laster & Co's vast nik and 
is, biggest of sts Rind in the wor 


One of the famous Bradford cloths on the loom. Bradford u the 
headquarters of the world’s greatest dyerne orgamzanon, the 
Bradford Dyers’ Assocation 


In textile goods alone Bradford's turnover YORKSHIRE OBSERVER one soe 2059) 


exceeds £200,000,000 a year. There's a fine 


market here for you in this ninth largest TELEGRAPH & A RGUS falc nile 


English town (population nearly 300,000). 


For first-rate coverage, use the West- 
minster Press papers. They get results! YORKSHIRE OBSE RVER BUDGET 

(Net Sale 23,15! A.B.« 
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“There is no substitute for 
Wool.”” Even if LC.l.'’s new 
synthetic fibre, Terylene turns 
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many of the basic processes that 
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of Yorkshire is safeguarded. 
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The Northern Home of Better Advertising 


Armaments drive spells 


a family prosperity 


“4 ie ad fhe re-armament programme means industrial expansion, 
Leis di iy | more work and higher wages in Yorkshire and the North. 
bd TY 7. vais: j News from the towns in this great and still growing market 
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Pulling 
Power 
in 

SOUTH 
YORKSHIRE 2... 


ALES Graphs for South Yorkshire 

show an upward trend when the 
Doncaster Chronicle is included in an 
advertising campaign covering — this 
rich industrial area. 


The Popular Family Weekly. 


Doncaster Chronicle 


Member A BA 

Head Office : SCOT LANE, DONCASTER 
Tel. 4001 

London Office : 171, FLEET ST.. E.C.4 


fel. Central 4993 


Every job is worth 


doing well 


That has always been the poliey 


of our Ageney and although it 
means that we spend more time in) personal 
contact with our clients and give a closer study to 
their requirement> (han some may consider entirely 


essential it has always paid us. We like to feel 


that the ultimate cesults of our efforts are bevond 
criticism, that «> have achieved a litth more than 
Was expected that the initial inquiry of every 
advertiser levelop into a long and = close 
business as. . 
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Advertising Ageney Led. 
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Drinters lor The Wharfedale and £25 milli + 
on shoppin 
4d vertisers Airedale ot PP g 


f we are adepts © contre for Hull 
at intelligent ¢ CM Shiptev Times | space. to recent days 


Brad. ord £178,000) Spillers flourmill 
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i 
4 ‘ t id 197,000) are other big projects 

, equi ~ a new weasing shed of in a long list. Building licences 

5 co-operation with and Express | $7,000 sq. ft., a dyeworks has have also been approved for ; 

z °f | added 24,000 sq. ft. a ol Reckitt & Colman (£400,000), = 

‘ their Agente e } merchanting firm |! ” a n Smith & Nephew Ltd. (£390,000), i 

4 . 4 pany servicing ov i gurage Ideal Boilers and Radiators — 4 


The Piles Gonter | ee Ee ee 8 oe 
$700, a ladder firm 4.000; and £25, win Dat 
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EVANS & CO . P | works have ext n ie 
| : the circle of towns and | war More recently bu ig ontra - 
Rawdon, Le rural villages Iving | Crccutive appr wed an erexien Fenner & Co. Ltd power trans ony 
f 5 Asie j sion to Cr fts (Eng Ltd Mission neers, British Oil and * 
LONDON " between Leeds, Bradford, Cake Mills Storry Smithson 


if Harrogate and Bolton New machines for — ns Bros. & Co., and Blundell 


pence & Co, paint manufac 
Abbey 


Fishcuring Co., 


Bradford mills Hull ice Co., Horsley Smith & 


3a 7 


( timber merchants, British 
PUBLISHED BY ites iwesisl anitle as dernisine Cod Liver Onl factory, Hull 
Win, Walker & Sons ue Ltd | aod e-sinnng myst ar ison MSs Rove, Denne TM 
roduction methods and re a. re shee rR 
VICTORIA WORKS, OTLE _ dro ate Rall ids neat x Industrial Solvents Ltd., Premier aa 
e | still unsatisfied world nand for ped mass Priestman Bros : a 
cloth engineers, and Hull Distillery 
lariff rates on request ics Sed oats “am. sie 
“ | fret ithon. th igh tow slanning In 4 t6 m on has been 


COMBINED CIRCULATION servations, several of the farecer allocated for building pro 


i ss v ‘ i m ‘ ' 
| OVER 25.000 business house e city of ° — ng 5 : sy > esp. 
Hull have been ¢ 1 building Schemes. Ravenseft Properties 
cences for the « 1 n of Ltd are «interested in several 
ces f ( ctic 
their hombed nr < ind shea development schen es in the ently 
' ntre 
capital expenditu volved for a 
his purpose d ext four 
: . 
years is estimated at over 2,000 jobs going 
s> Sim) ime) t Ww 4 uy y : 
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post-wa not only 


i 
siuk naintaining full employment but 


AND 


PARTNERS | gigantic shopping centre to cost. _ Hundreds of girls travel daily 
ij rovirnuile Zé ? n fr ? the South Yorkshire coal 

Recital Miciitslabars field areas to work in the textile 
te oe cs SS ee ee 
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of the new North of England t& Pp ’ the Cantley- ST 

tele n station at Holm Ss. ~ area will be built to 

gag neg ne rete pe — er ee I Pg A WORTHCLIFFE © KLY NEWSPAPER 
re imdustrial exp s10on 18 sor per 


taking place on the banks of the town is well served by | Weed! 
Tees in the Middlesbrough area r ii] and canal. Is soon to ; 
than in any other part of the ha 1 big new power station ’ 
orth ast As a result, the on entral site and may very THE 
if ° ad trans fast 


~ RIDING 
Cleveland js prot wer than ’ ft - 
ever in the distr history ; n development site is the aoaee 
Because of the latest depar in st i area Factories 
ture fICd. Ltd. t nestruct air y established there include LON COLNSHIRE 


mine 
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scale for the first time, of the ity ne many cevelop 


new synthet fibre, Tervlene t areas of N.E. England 
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‘ cupied is another 


variety of 


consumer goods 


the Middle tt for the manufacture of 
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New I.C.l. plant im ie Brush’ Raways plant thal 
and wagon works for the building \ CLZ LL 
. of way stock; manufacture of SESIMBASMAAM /: 
treats potassium br taps and water fittings, SESEMMMAG MES // 
“ ropes, motor body building, LiiL pd hdhild 
It is to these Wilton works that t merchants, ete 
the potassium recently discovered Other facilities and amenities 
in rich beds in the Whitby arca R ourse (two courses for 
ithe first in this country) will be st echase and flat racing); air 
conveyed f Pp which the Corporation hope 
‘ iser and other “ taken over nationally as 
Dorman ac ral airport to serve indus 
now pushing tna! areas of Sheffield, Leeds, 
their £9 i Rotherham, Doncaster. ——— 


Bnvieadien groleite telieddel The ONLY WEEKLY 


needs for the expansion in Iling- Newspaper printed in the 
worth district, Halifax Improve ed on ( SKIPTON Parliamentary 
ment Committee has scheduled , 
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ae ae ough Guardian” | YORKSHIRE 


: r ~>ho-y ¢ using schemes | 
sation schemes costing £ ski 
‘ in this area are completed (Skipton) 

trading estates in the ne ghdour atial ee oe ae | 
trading estate in the neighbour’ "77 will bea new population CRAVEN HERALD | 
taken up, and no part neland half that number of people are } 
ca » the future . alread in residence The “ 
confidenc Man eventual plan is to make the f & PIONEER 
and th irea rou whole a “neighbourhood unit 

Important rail and coal mining Dag, NS NEWO GEE DEINE T Tis only newspaper the A.B.C, Figures 
centre, Doncaster, with an est) uit and three more are Jan -June 1950 
mated population of BO.000, is planned community centre Dewsbury area zg v Sudit : . e 
quickly dev ping industrially park, | ng fields, and shops, : i | 1 4 TF 
particularly on its western boun The full development of this Bureau nett sale { ; bs 
dary. On the south side, a new plan will mean over- flowing from Circulates in more than 80 Towns 


Av | and Villages, covering a Flourish 
erage weekly ing Agricultural District in which 
aa January to Jur there are many pockets of industry 
; in Textiles and kngineering 


9 Sales’ Analysis 
Flat rate for trade adv ements “Break-dlow n” ligures 
6/6 per inch are available. 


Entertainments, a s, Phe area covered by the “ Craven 
Public notice Herald & Pion 


y aun 

/ H } touched by any other Local News 
pe mcn 

10/- r paper, so that ite use i essential 

to 


btain the utmost publicity 
London Represer eflect there 


EDWIN GREENWO))) LTD, | /fead Office: Skipton, Yorks, 


| London Office: 53 Vleet St., ELA 
Thanet House, 231 %* We2 lelephone Central 4968 


Part of this rural district has been scheduled by Halifax Improve- 
ment Committee as a new industrial development area 
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THE ORDER OF 
ST. JOHN OF JERUSALEM 


nvites applications for the post 
of Press and Publicity Officer 
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with the publicity of the Order 
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See Novernber 30 issue of Adver- 
tiser's Weekly, pages 190 and 191 
for the Advertising Services 
& Supplies Section. December 
28 will be the issue con 
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OLYMPIA LIMITED LONDON ; LEPHONE HEPHERDS BUSH 


—STOP PRESS — 


$366 


of British Car 
Manufacturers 
fit DUNLOP 


THE WORLD'S 
MASTER TYRE 


Publis! shed by the Pr roprietors 
50. 


December Printed 


BUSINESS PUBLICATIONS 
in Engiand by Staples Press Limuced at cheir 


GLASGOW MOVE TO 
BAN POOL ADS. 


Approval of contracts for 
ulvertising rights, Glasgow Cor 
poration transport ss stem 
granted to Frank Mason & (Co 
last March, may be delayed bx 
cause of objections by Church 
and temperance authorities to 
advertisements for football 
pools 

Matter being considered 
Fransport Committee 


CARAVAN EXHIBITION 
FOR WEST INDIES 


I xhibition of furnished trailer 
caravans, horse boxes, fashion 
goods, furniture and household 
oods leaves this month for 
West Indies to stimulate British 
sales there. Will be opened by 
Governor of Trinidad, and will 
later tour West Indian towns 

Organisers are “West Indies 
Buyers’ Guide and A s 
Jenkinson, former editor “Cara 
vanner.” 


E.1.U. RE-NAMED 


tconomic Information 
renamed Information 
of Treasury. Change 
signify any alte 


Lnit 
Division 
does not 
ration of duties 


Publicity Club of Leeds visits 
clothing factory of Montague 
Burton Lid., next Wedne sday 

at their office at 180. Fleet Stree E 4 
Ureat Titchf ieid Swen 


| formerly 


FERNBACK GETS NEW 
FILM POST 


“Gerry” Fernback appointed 
director of publicity and adver 
tising newly-founded British 
film division, Republic Pictures 
International tnc Fernback 
with Paramount and 
Max Ritson and Partners 

I. Wall A Sens have taken 
only full-page four colour ad 
vertisement in “Daily Express” 
Radio and Television Annual 

Ad placed by Lintas Annual 
appears December 9 estimated 
circulation 500.000 


(Phone Chancery 6844. 


London, establish ment 
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